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Even If It's Raining,
\X/e’ll Be Training!

Sharpline Converting hosted a
comprehensive training program on
paint protection film installation. Led
by renowned trainer Alex Valencia,
this hands-on workshop provided
invaluable insights and practical
experience in working with paint
protection film, catering to a diverse
range of vehicles including the iconic
Corvette and state-of-the-art Tesla.

The training program offered a
deep dive into the intricacies of
paint protection film, equipping
participants with the knowledge
and skills necessary to achieve
flawless installations. From

surface preparation to application
techniques, attendees gained a
comprehensive understanding of
the entire installation process. The
program underscored the importance
of precision and attention to detail,
emphasizing the significance of
achieving seamless, durable results
that enhance the aesthetic appeal
and longevity of the vehicle’s finish.
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Tom Fry 04/03

Lupita Hernandez 04/03
Maria Herrada 04/03
Cece Sonexarth 04/04
Joel Orellana 04/07
MaiHoa Nguyen 04/07
Imelda Villagrana 04/07
Brandi Rhodes 04/08
Earl Wheeler 04/10
Manh Hung Tran 04/10
Thanh Vuong 04/10
Ashley Franks 04/10
Claudia Flores 04/11
Lina Rattana 04/11
Enelida Cruz 04/12
Tuoi Pham 04/13

Leah Williams 04/15
Kathy Davis 04/17
Cody Dunn 04/23
Becky Casey 04/25
Khyli Ehlers 04/28
Roberta Handy 04/29
Gary Parmely 04/30




15 Years

(_V_\-A-/V'_@@K Myrna;\mendariz 04/12
74/7—)‘7«/(/%54?% 0 Years
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Lina Rattana 05/02

10 Years 40 Years

Jacque Rutledge 04/01

Nora Manouphath 04/15 Kathy Davis 04/22
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3) Safety Bingo |
4.:; As of Thursday, April 3rd,
1st shift has gone 203 work-
S\ ing day(s) without a report-
/) able injury. 2nd, 3rd, and
| Weekend shift have gone

- # 158 days.
Safety Bingo Winners:
o

\X’hat does the Easter Bunny
order at Starbucks?

Tressa Mashaney — 1st- $225
Gavin Manley — 1st - $250
Patrick Lane — 1st- $250
Sen Huynh - 2nd - $200

Eggs-presso.
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ShGI’p“ﬂe OTC GOAL - 95% 98.5 |96.5 | 96.3 |97.8
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Past 4 Weeks

AUTO BACKORDERS < 25 0 1 1 0

CM ORDERS % >28 DAYS | 94.7 [ 976 | 91.5 |76.1
CM ORDERS % >42 DAYS | 10.7 | 27.0 | 36.3 | 28.6
CM ON TIME GOAL: >95% |99.83 [99.44|99.63 | 100!

YIELD GOAL: 97% 93.8 | 93.7 | 95.7 | 94.9
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SHARPLINE MISSION

To be the leader in the field of designing / developing / marketing and manufacturing graphic
image products. Through team cooperation and superior service, build a safe, secure, and
profitable business for the benefit of all employees and customers.

SHARPLINE QUALITY STATEMENT

Sharpline is committed to continuous quality improvement of product and process through the
review of Sharpline goals, preventative actions and corrective actions. Management shall ensure
that the importance of meeting customer, as well as regulatory and legal requirements, is
effectively communicated to the organization. -
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