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Sharpline Mission
To be the leader in the field of designing / developing / marketing and manufacturing graphic image products. Through team
cooperation and superior service, build a safe, secure and profitable business for the benefit of all employees and customers.

Sharpline Quality Statement
Sharpline is committed to continuous quality improvement of product and process through the review of Sharpline goals,
preventative actions and corrective actions. Management shall ensure that the importance of meeting customer, as well as
regulatory and legal requirements, is effectively communicated to the organization.

Expansion Update
Work continues on the expansion and remodel of the Sharpline Wichita facility. The new lobby, remodeled
Art Department and front offices are ready for occupancy. Office personnel in HR, Production, Estimating,
the Automotive sales office and the Marketing area have been relocated for Phase 2.
Equipment continues to be moved into the 26,000 square foot addition to the production facility . Screen
presses are being relocated, and several interior walls have been removed to facilitate the relocation of the
SL24 production equipment. Once the remainder of that equipment has been moved, Phase 2 of the
expansion and remodel will begin...creating an all new employee break room, main employee entrance, HR
and other offices.
The expansion and remodel is expected to be completed in the late fall of this year.

Birthdays

Birthdays

New Hires

JULY

AUGUST

1ST

Tom Adams
Maria Sanchez
Jeff Peterson
Maria Snyder
Johnny Keolavone
Lorenzo Brooks
Isael Pineda
Ramon Munoz
Hal Purkey
Kenny Snyder
Leslie Duncan
Yolanda Aragon
John Le
Martha Leal
Norma Hernandez
John Miller
Shari Smithhisler

7/07
7/11
7/11
7/13
7/13
7/15
7/18
7/18
7/19
7/23
7/24
7/26
7/26
7/28
7/28
7/28
7/31

Aaron Schantz
Tracy Norris
Tammie Currie
Lucina Lopez
Lucas Kanady
Dylan Swinehart
Kim Palacio
Debbie Fortin
Ana Orellana

8/01
8/01
8/01
8/01
8/03
8/03
8/03
8/05
8/05

Caleb Roberson
Noah Roberson
Yolanda Aragon
Savannah Kennedy
Devin Weddle
Martha Salinas
Emani Ledesma
Joel Orellana

Roll Packaging
Roll Packaging
Finishing
Finishing
Screening
Roll Packaging
Screening
Warehouse

2ND

Safety Bingo
As of Monday, July 18th, 1st shift
has gone 23 working days without
a reportable injury. 2nd, 3rd, and
Weekend shift have gone 79 days.

Safety Bingo Winners:
2nd Shift
Tam Tran

$75

Phung Tran

$100

Juan Rueda
Kiet Ngo
Net Bui

Crystal Cap
Finishing
Finishing

Sharpline OTC

Anniversaries

OTC GOAL - 95%

5 YEAR

Daisy Hendershot
Juan Bailon
Kody Bissantz
Isael Pineda

7/12
7/17
7/28
7/31

30 YEAR
Mila Ramirez

35 YEAR

Lorenzo Brooks

7/15

7/06

PAST 4 WEEKS

92.97 91.40 90.03 96.31

AUTO BACKORDERS < 25

12

13

7

3

CM ORDERS % > 28 DAYS

97.6

88.6

94.0

86.6

CM ORDERS % > 42 DAYS

23.4

29.1 28.8

33.0

CM ON TIME GOAL: > 95%

92.49 95.52 96.22 92.67

YIELD GOAL: 97%

94.8

96.2

96.8

96.7

Holiday Schedule
Labor Day

Sharpline will be closed on Monday, September 5th and will pay 8 holiday pay to all
eligible employees.
2nd Shift employees who normally work 10 hour shifts will work 8 hours on Tuesday,
September 6 – Friday, September 9th.
Weekend Shift will be off Sunday, September 4th and will work the normal scheduled
shift on Friday, September 2nd and Saturday, September 3rd.

7 Ways To Save On Your Grocery Bill
According to the USDA, the average adult spends between $169.40 and $392.70 dollars on food at
home each month, with an average being $263.08. (This does not include food costs associated with
take-out or dining out.) Here are 7 ways to save:
Stock up and save.
Take advantage of weekly sales and buy-one-get-one deals. Warehouse clubs also offer significant discounts
also offer significant discounts when you buy in bulk.
Be loyal.
Sign up for a rewards program at your favorite local supermarket to maximize your reward points. Staying
loyal to a single chain will help you accumulate points and take advantage of more offers.
Simplify your menus.
Choose recipes with fewer ingredients. This will not only reduce your grocery bill, but it may also save you
time in the kitchen.
Buy in season.
When it comes to produce, focus on the fruits and vegetables that are in season. For everything else, opt for
frozen or canned.
Use a cash back credit card.
Use your cash back credit card at the supermarket and put some grocery money back in your wallet.
Maximize leftovers.
Find creative ways to use leftovers. This will reduce the number of meals you need to prepare at home each
week and reduce your overall grocery bill as well.
Buy the store brand.
Choose store brands when possible and save up to 25%, according to some estimates. Many store brands
are manufactured by familiar national brands, so you may not even notice a difference.

With some careful planning you can
reign in your food budget with just a few
adjustments in your shopping habits.
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